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Social Media and Its Effect on Your Business 
Introduction
It makes no difference whether you own a tiny local business or a large national corporation. Social media should be an integral part of your company's marketing plan. Social media networks enable you to engage with your consumers, raise brand recognition, and improve leads and sales. With over three billion people using social media every month, the number of users and interaction on major platforms is staggering. Because customers utilize social media on a regular basis and are exposed to businesses, it has enormous potential for businesses. However, because it is an ever-changing place that is highly noisy and busy, it poses significant problems for businesses. Consumers cannot become your customers if they are unaware of your existence. Social media increases your exposure among potential consumers by allowing you to reach a big audience with little time and effort. You have nothing to lose by creating a company presence on all of the main social media platforms. Customers are getting more informed and discriminating when it comes to the companies they support. Before making a decision, they'll perform a quick review of your website and social media accounts.
Ways to how social media will impact your business
Social media has both positive and negative effects, and it does not matter whether you are a startup, small business, online enterprise, or store. Social media usually becomes vital for your market strategy.  According to some ambassadors, they agree that almost 70% of consumers in a good position towards social media service experience are likely to recommend their colleagues' services or the brand; this will show how social media impacts business.  It will also be clear that for a business to maintain the competitive pace, it must leverage popularity on several platforms of social media. The social media platforms will help you connect to your esteemed customers boost brand awareness as it will automatically increase both sales and leads (Akram, 2017, p353). 

Why social media for business
It is clear and open that social media has transformed the landscape of business. Social media takes the most important aspects as far as digital marketing is concerned; this is by providing incredible benefits in which it helps to reach millions of customers in the world.  For instance, you are a small business owner or a CEO, and it becomes a fundamental concept to be aware of why to be on social media platforms and be aware of their impact on your business. 
As a CEO or business owner, you must ask yourself these questions before choosing a strategy for social media. 
· What are the main channels of your customers?
· Which are the appropriate of targeting your main audience by the use of the above channels?
· What are the main Rol and the objectives of the use of the social media strategy?
From the above various solutions to the self-examined questions, it will be clear that social media will stand out to be the main strategy for your business and the main channel to reach your targeted audience. It will be noted that the positive impact of so9cuial media on your business will always outdo the negative ones.  
In a summary way, social media will help your business based on these three key areas.
Brand Building
It is clear that the only way for your brand visibility is mainly through social media, thus making social media profitable digital marketing; this places you in a position to reach out to your potential customers, thus having a large audience. Therefore, when subjecting your business to social media customers, you will automatically increase your brand recognition. 
Omnichannel consideration
For instance, by examining some of the research in the United States millennials expert for consistent experiences, we will note that 60% is done by dealing with brands by phone, online or in-store. All the social media engagements boost your user engagement for all channels, mainly to engage customers and deliver the best Omni channels towards customer experiences (Bilgin and Yusuf, 2018, p127-137). 
Business growth
By using social media platforms, increases the interactions between the potential customers and the business. If frequent interaction is achieved between your business and customers, it will mean that brand loyalty will be increased and increase sales. Some research, especially from the SMM report, agrees that almost more than 65% of various businesses mainly involve social media as their marketing strategy to increase the leads purposely. 
Positive impacts and effects to your business by the use of social media
Social media will impact your business positively as it also presents opportunities for your targeted customers or the whole audience at large to easily find you keeps engaged as you will be in a position to respond to their frequently asked questions instantly. As the CEO or the business owner, you will be in a position to evaluate your competition mainly by monitoring their pages on social media. 
With positive effects, social media has stood out to provide multiple of them. For example, we will have customer engagement, revenue, brand recognition as well as customer service. Social medial also provides a great tool in times of presenting your evaluation for your competitors. You will be able to evaluate how your competitors are employing medial social platforms for their growth. 
a. Social media platforms do add a new dimension to your omnichannel services of the customer.
In the current century, every customer will choose social media to act as a source on where they can interact fully with the brand as they also receive instant attention. It will be noted that the ICT experts of any business will take at most 60 minutes to respond to the customer as others will do so in a flash of a second. This makes social media the powerful channel in which you will engage customers who will try to reach you by using media platforms such as LinkedIn, Facebook, Instagram, Twitter, and WhatsApp by delivering the shameless channel of Omni messaging experience (Chenv et. al. 2019, p29).  Therefore, when we provide an Omnichannel service, it becomes an important aspect of the business. It will be an added advantage if we use the right tools and the system that will be in a position to deliver the experience of omnichannel across all the customer lifestyles.
To deliver the Omni channel experience, you can use certain tools designed specifically for the CEO or the business owner. An example of a tool to employ is the Reve Chart. This tool forms a multi-channel live chart. It streamlines all the customers' conversations across all the available social, websites, messaging apps, and mobile in delivering great customer service as increasing team productivity.
By using Nike as an example, Nike followed a strategy that was excellent to customers. Nike also forms the strongest customer service accounts if Twitter was used as the main social platform.
They represent a dedicated Twitter account in serving their customers in seven languages and seven days a week. Thus if a customer were to mention Nike's main handle of Twitter, @teamnike would respond instantly. By this, you can be able to assess the dedications of the brand towards their customer problems.  The best practices can be outlined as;
· We are paying much attention to every customer issue and being kind to them in every situation. For instance, if we have a passive complaint left not catered for, they will lead to causing a lift between the customer and the vendor.
· Social conversations should be managed promptly to deliver superior customer service. 
· To enhance the customer's experience by improving the availability in all the touchpoints where the customers prefer mostly to contact you and try to provide instant support (Kirchner et. al. 2019, p33). 
b. Social media will help to reach a large audience
90% of the marketers agreed that social marketing efforts had increased their business exposure as the 75% outlined that they have increased the traffic. Thus, this is an ideal way of creating awareness of the brand and staying in contact with the customers.  As to this, social media has been taken as the main source for people to learn more than the business I concerned. This is done by assessing the latest information based on services, promotions, deals, new products, and advertisements. Following are the tips one can employ to expose their brand to a large audience. 
· Segment your target audience before heading up to the social media platforms, and you must make sure that the targeted audience is part of the platform. Thus it will not be effective if one follows blindly other brands. 
· [bookmark: _GoBack]Make good use of the visuals, and here it suggests that if one has a segmented audience, you must make use of the most attractive visuals accompanied by the content. This is mainly to grab the total and the immediate attention of the audience and boost engagement. 
· Initiate quality conversations, and here it will be clear to you as a business owner or the CEO listening to the conversations and trying to build the quality conversations mainly by mentioning or tagging others.
· Measuring your efforts comes a critical aspect of measuring your activity based on social media by using external tools. This will help to gain the channels and insights, strengthening the brand image.

All the social channels will allow you to share every business news, link, photo, and study concerning the industry.  It will also build trust towards their customers and showcase towards the new demographic of their potential clients. 
The best practices concerning this are as follows;
· The first is to identify your main target audience regarding their behaviors and patterns, thus choosing the right channels of social media regarding your business. 
· It is only social media where one can forge connections; they will also bring a quality voice concerning the brand. By this, your tone must be friendly, consistent, and suits the mentioned business, which one tries to showcase. 
· By engagement and visual presentations becomes a key element. This is by publishing quality, relevant content that involves your targeted audience. This might be, for example, by using polls, asking questions, and hosting events.
c. Social media platforms can create word of mouth.
Social media stands in a position to help you in getting a word concerning your business. The emergency of social media and interactive, the roles, patterns, and the impact of word of mouth have been greatly involved. Thus the 0online communities have been greatly shaped. 
By the presence of these changes, they affected how they leverage the word for the month for marketing and vice versa based on its impact. 
The best word mouth example of marketing is treadling, and this is a non-online community purposely for T-designers and the platform in which they assemble to vote and submit T-shirt designers. Thus, in return, the designers were in a position to be paid 20% just for their royalties by cash or treadles gifts. The entire member was able to promote the designs happily as they brought more people to that site by using good word of mouth. 
Effective practices concerning this can be by offering an incentive, such as a free product, a discount, or extending certain services for them to take their quality time in promoting your business. 

d. Marketing on social media becomes much economical.
Many business enterprises are simply jumping into the online marketing bandwagon due to its positive impact on their brands as it promises profitable success on the other side if it is employed effectively. All the social media technique for marketing they target for social media networks as they spread the brand's awareness.  When the social media campaigns are applied, they produce a high number of shares as they also generate more views and publicity for your industry in which all are done or achieved based on one-time cost (Chenv et. al. 2019, p29). 
The campaigns for social marketing all centers on the following;
· Establishment of the presence of social media presence on major platforms. 
· Create an advertorial and  content that can be shared  
· Cultivate the feedback of the customer through the campaign based on contests and surveys. 
For example, if a certain person re-tweets or shares a certain message concerning your industry can reach thousands of people just for virtually, thus no cost. Therefore, if a certain business or industry does not employ the concept of social media marketing strategy, they will be losing a very critical opportunity. 
Best practices concerning this might be; if you are dealing with a small business or a startup, marketing on social media promotes your business and saves your business. 
e. We are collecting first-hand feedback from the customer.
By using social media as a CEO or a business owner, you will be able to collect the feedback from the customers that are not distorted, for instance, due to language barrier or misinterpretations. This will help to improve the customer relationship, brand image, and reputation accordingly. When responding to customers instantly, it makes the customers feel valued and heard as this will make them happy. Therefore, respond to each suggestion, post and comment, and make good use of the platforms for your brand development. It will be noted that for any business that can engage the service requests of the customer by the use of social media, it can earn 25%-45% extra revenue for every customer. Also, it will place you in a position to showcase to what extent you are out to provide a memorable experience as it also ensures that no customer feedback will go without being unnoticed. Finally, if you will monitor the social media platforms for your business, you are in a better position to drive the real; results concerning your business. Best practices under this can be outlined as follows. 
· Be kind to respond even if the user has not asked you or twittered you directly. If you achieve this, it will be clear that you are highly paying attention.
· Be in a position to promote your customers by simply re-tweeting for a happily resolved issued support interaction. This can be summarized as giving all your customers a good and big thank you. 
· The other is to try to make follow-ups for a resolved integration, for example, “How is everything?”
f. The use of social media is improving user engagement. 
Whether industry or business is available on social media, customers will always follow their social media platforms daily. It will be noted that an average person does take at least 2 hours on social media platforms daily. 
When you set up a social media presence built and engaged effectively based on quality content is mainly a big effort. On the other side, you will receive the greatest benefit gleaned from your investment in social media, intending to reach out to your potential customers.
Social media generally can be viewed as a positive reputation. Still, if you receive a negative tweet, it will bring bad publicity just overnight, which becomes a difficult thing to reverse.  Best practices to achieve this are;
· Make sure to keep your brand just top at the newsfeed, and this can be achieved by engaging and posting related content regularly. 
· Images are taken to increase the interaction rates, so by that, ensure mainly you use images.
· Try your best to be personal regarding your audience. Allow them to feel that they are the main shareholders behind the brand.
g. The new marketing is social customer service.
If you reach a position where you can provide stellar customer service, you are automatically at the top priority. In addition to a two-way communication provided by social media, it also offers unique opportunities to step up your customer service game and provide immediate gratification to the target audience (Chenv et. al. 2019, p29). Taking WhatsApp to be an example, this is the most popular channel for customer service as far as the front global is concerned. According to the figures, it was noted that more than 1 billion monthly active users in which they share more than 50 billion messages daily. WhatsApp launched the WhatsApp Business app to enable users to be in a position of interacting with their customers efficiently. WhatsApp Business app was to achieve this by using tolls sorting and automation and responding to their message in quick succession. 
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